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Angela Creason is a graphic designer 
whose work spans brand identity, 
print, vector art, and digital media. She 
holds a Master of Fine Arts in Graphic 
Design, with a background that also 
includes information technology. 
The combination makes her equally 
comfortable with the creative and the 
technical side of any project. Growing 
up in Alaska gave her a perspective 
that finds the unexpected angle, and 
she brings that same curiosity to work 
across every medium she touches.
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MOVIE  
POSTER
We were given the fictitious title 
“Outside Walls” to design a movie 
poster in Photoshop. I imagined 
the title to be a movie about 
a street art challenge over 48 
hours. I created the mysterious 
effect with free photographs from 
the Unsplash.com community.

CREATIVE IMAGE
It was fun to design this poster because we got 
to eat the leftovers! After planning and baking, I 
arranged everything in natural lighting to capture 
the essence of this fictitious event.

POSTERS

Source Photos by: Andrii Lytvynko, Jakob Rosen, Krisztian Matyas, James Garman, & Jonas Jaeken
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SOCIAL 
GOOD 
The BellyFull.org is a campaign 
concept designed to raise 
awareness of food insecurity in 
Colorado and show ways to help. 

BRANDING
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PERCOLATE
Percolate is a 12-session tabletop Bible study designed 
for coffee shop settings, built around the idea that 
community thrives in informal gathering spaces. 
Developed as an MFA thesis project, the system bridges 
print, product, and digital design to foster spiritual and 
mental well-being in everyday spaces.

Reflection
Relationships are crucial to our overall well-being. We want to know 
others and to be known. While social media can give us an illusion 
of connection, online interactions make it difficult to understand 
someone honestly. Body language, tone, and presence are things 
we can only experience in face-to-face conversations. Building 
authentic relationships takes time and often includes discomfort, 
yet it is worth the effort. The Lord does not expect us to figure out 
life on our own.

Co�ee Moment
Notice the warmth of your 
cup and think about how 
God designed connection to 
be warm, shared, and life-giving.

“Two are better than
one, because they

have a good reward
for their toil.”

ECCLESIASTES 4:9

1

Prayer
Lord, show us ways 
we can embrace 
community.

Personal Practice
Look for a time this week 
when a connection made your 
day better.

Discussion Questions
• Why does isolation sometimes 

feel easier than connection?
• Can you think of a time when a 

relationship shaped you?

1

Follow along online 
and for additional 
study resources.
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COLOR PALETTE
PATTERNS

CHERRY ON TOP
The system is for a gourmet cottage cheesecake 
business, built around a custom combination mark with 
supporting logo variations, a coordinating pattern library, 
and applications across packaging, apparel, stickers, and 
social media mockups. The palette balances warmth and 
sophistication, and the type is a clean, modern feel that 
complements the brand.
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FIRESIDE 
CHAT
This brand refresh retains the 
event’s established recognition 
while modernizing the visual 
language for a Gen Z audience 
in a college setting. The informal, 
conversational spirit of a classic 
fireside chat was central to the 
design direction, creating an 
atmosphere where attendees 
feel at ease with the experienced 
leaders LU One brings to share 
their journeys. The system is 
also designed for color flexibility, 
allowing each event’s palette 
to reflect the season or the 
guest while maintaining brand 
consistency.

DESIGN PROCESS
LU One was uncertain whether to pursue a partial refresh or 
a complete rebrand. The early logo explorations ranged from 
closer to the original, retaining a more formal feel, to more 
significant departures. The final direction is a complete rebrand 
that remains immediately recognizable, collegiate yet informal.
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BREWSEUM EXHIBITION
The Brewseum was a branded coffee culture experience 
designed and executed for LU One at Liberty University. 
The brand identity featured a dynamic logo, a unified 
color palette, and bold typography carried across digital 
signage, printed collateral, environmental graphics, and a 
passport-style event guide. Every touchpoint was designed 
to immerse Gen Z students in the coffee culture experience 
while reinforcing the LU One brand.

Student enjoying the exhibit. Photo by Dyson Biagas of LU One. Students sampling coffee. Photo by Dyson Biagas of LU One.12



EPUB PROJECT
This book takes the historical storybook by Charles Perrault, reimagined 
with ten original illustrations that resize well for various mobile devic-
es. I made approximately 100 sketches to find the perfect illustrations 
which I created in Adobe Illustrator.

VECTOR ART
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INFOGRAPHIC
The goal of the vector illustration project was to 
create an infographic showing how to skydive 
without any text, except for the hand-lettered title.

BOOK COVER PROJECT
Monster Book Series is a three-book children’s illustration concept 
featuring lovable yet misunderstood creatures, each given its own 
playful origin story. The covers are united by a cohesive flat-illustration 
style, a shared color palette, and textures that tie the series together 
visually. This illustration series demonstrates type treatment and visual 
brand development for a children’s publishing context.
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